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RETHINK DRINK CAMPAIGN 

Statement by Minister for Mental Health 
DR G.G. JACOBS (Eyre — Minister for Mental Health) [2.06 pm]: I rise today to inform the house that on 
Sunday, 8 March I launched the second stage of the Rethink Drink campaign. This campaign is a result of 
collaboration between the Drug and Alcohol Office and the Injury and Control Council of Western Australia, 
and seeks to redress the attitudes to drunkenness in society today. 

My message on alcohol is very clear: excess is not okay or acceptable. Alcohol-fuelled violence by members of 
the public on Western Australian police officers in public places must be reined in. This Rethink Drink campaign 
is designed to assist them, with key messages to young people. 

The campaign features a very hard-hitting television advertisement that clearly demonstrates there can be severe 
unintended consequences of risky levels of alcohol consumption. In 2007, one in three people were verbally or 
physically abused or put in fear of the actions of somebody who was affected by alcohol. Between 60 and 80 per 
cent of police call-outs are alcohol-related, including assaults, domestic disputes, car crashes, drownings and 
property damage, and 44 per cent of fire-related deaths are estimated to be alcohol-related. Between 1997 and 
2005, alcohol caused 3 975 deaths in WA—an average of around 450 deaths a year, nearly twice the intolerable 
annual road toll. 

Excessive drinking exposes individuals to both short-term and long-term risk of alcohol-related harm, including 
antisocial behaviour, property damage and family and relationship problems. In this current culture excess 
prevails. Preliminary results for WA from the National Drug Strategy household survey 2004-07 revealed an 
increase of almost eight per cent in the proportion of 14 to 19-year-olds drinking at levels that expose them to 
short-term risk; that women in their 20s and 30s drinking at risky levels for long-term harm increased by almost 
five per cent; and that both men and women in their 20s are drinking at risky levels for short-term and long-term 
harm. The fact is that almost all the harms and costs of unintended consequences of risky drinking are largely 
preventable. We need to discourage drunkenness in our community. Friends, families and colleagues can 
communicate that drunkenness is not okay. 

This campaign is not about preventing people who want to enjoy a drink; it is about reshaping our views that 
drunkenness is okay. The Rethink Drink alcohol campaign aims to reduce risky alcohol use. I believe that the 
Rethink Drink campaign will make an important contribution to tackling alcohol-related harm in our community.  
 


